
CareMessage Product Review
CareMessage’s mission is to leverage technology to improve health 
equity for people from low-income communities.
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A 501(c)3 Purpose-Built for FQHCs
UNDERSTANDING THE CAREMESSAGE IMPACT



CareMessage Differentiators  
UNDERSTANDING THE CAREMESSAGE IMPACT



UNDERSTANDING THE CAREMESSAGE IMPACT



The CareMessage Product
Overview



Solutions Throughout the Patient Journey
DRIVING OUTCOMES FOR SAFETY-NET ORGANIZATIONS



The CareMessage Product
Increase Access to Care
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● Import lists from MCOs and ACOs directly into 
CareMessage. Members without a visit are stored as 
a separate contact type for easy segmentation.

INCREASE ACCESS TO CARE

Convert Attributed Members into Patients

● Message newly attributed patients segments via 
Outreach or 1:1 via direct text messaging.  

● Reconcile data between new and existing patients 
when members have their first visit. 
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Messaging Across the Entire Appointment Lifecycle
INCREASE ACCESS TO CARE



The CareMessage Product
Improve Clinical Outcomes
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Azara Patient Outreach is built on CareMessage’s 
platform and is accessible, enabling care gap closure 
reporting other Azara value (Payor Integration). 

IMPROVE CLINICAL OUTCOMES
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IMPROVE CLINICAL OUTCOMES



IMPROVE CLINICAL OUTCOMES

1:Many Messaging: Lower Lights Increase 
Breast Cancer Screening Rates by 10%



IMPROVE CLINICAL OUTCOMES (Case Study)

1:Many Messaging: Lower Lights Cancer 
Screening & Mobile Mammography Outreach
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Other 1:Many Messaging: Lower Lights 
Medicaid Eligibility & Re-Enrollment

IMPROVE CLINICAL OUTCOMES (Case Study)
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Flexible, Efficient, and Transparent 1:1 Messaging:
(Gaps in Care Closure)

IMPROVE CLINICAL OUTCOMES (Case Study)
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1:1 Messaging: Lower Lights Farmacy 
Program Enrollment

IMPROVE CLINICAL OUTCOMES (Case Study)
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1:1 Messaging: Lower Lights Farmacy 
Program Enrollment

IMPROVE CLINICAL OUTCOMES (Case Study)
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1:1 Messaging: Lower Lights Chronic Disease 
Management

IMPROVE CLINICAL OUTCOMES (Case Study)
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1:1 Messaging: Lower Lights Chronic Disease 
Management

IMPROVE CLINICAL OUTCOMES (Case Study)
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Referrals Management: Lower Lights managing 
internal and external referrals

IMPROVE CLINICAL OUTCOMES (Case Study)
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Health Education Programs Increase 
Patient Health Literacy

Educational and motivational 
health "nudges" delivered via 
text message. 

3-5 messages per week for 
up to 25 weeks remind 
patients to focus on their 
health and make changes 
one step at a time.

When you quit smoking, 
you may feel more 
emotional or impatient. 
You may find it harder
to stay in control and 
keep calm. Try to rest, 
relax, and breathe.

Available for general patient engagement, Nutrition, Exercise, 
Type 2 Diabetes, Stress Management, and Smoking Cessation

IMPROVE CLINICAL OUTCOMES



Measuring Impact

A1c Reduction

Study conducted by UC 
Berkeley at an FQHC using 

CareMessage shown to 
reduce A1c by 0.4 points, 

while those highly engaged 
(64.5%+ Response Rate) 
experienced a 2.2 point 

reduction.

https://diabetes.jmir.org/2018/4/e15/

FIT-Kit Completion

Serial text messaging can 
substantially improve colorectal 

cancer screening rates in an 
underserved population. 17.3 
percentage point increase in 

colorectal cancer screening in 
the intervention arm, compared 

to the control arm. 

https://link.springer.com/article/10.1007/s11606-020-06415-8

Weight Loss

Text messaging on healthy 
lifestyle is associated with 

reduction in weight in NAFLD 
patients. Intervention group lost 
an average of 6.9 lbs. compared 

to gain of 1.8 lbs. in the control 
group. 

https://onlinelibrary.wiley.com/doi/abs/10.1111/liv.13622

Visit CareMessage’s website to learn more: https://www.caremessage.org/learn-more/clinical-publications/



IMPROVE CLINICAL OUTCOMES (Case Study)
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Prioritizing Improved Health Outcomes: Type 2 Diabetes
(Patient Engagement)

IMPROVE CLINICAL OUTCOMES (Case Study)
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Prioritizing Improved Health Outcomes: Type 2 Diabetes
(A1C Reduction)

IMPROVE CLINICAL OUTCOMES (Case Study)
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IMPROVE CLINICAL OUTCOMES

Driving Care Gap Closure with Automation: 
(Customizable Triggers)
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Amplifying and Scaling Improved Health Outcomes: 
(Increasing Clinical Appts w/o Additional Staff Time)

IMPROVE CLINICAL OUTCOMES (Case Study)



Thank You
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